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ABSTRACT

7KLs sWuG\ e[DPLQes KoZ soFLoFulWuUDl DQG SeUFeSWuDl IDFWoUs LQÀueQFe eQWUeSUeQeuULDl LQWeQWLoQs usLQJ WKe 7KeoU\ oI 3lDQQeG %eKDYLoU �73%�� %DseG 
oQ 2�000 sDPSles oI 7KDL SeoSle DJeG EeWZeeQ 1� DQG �� \eDUs olG IUoP WKe *loEDl (QWUeSUeQeuUsKLS 0oQLWoU �*(0� GDWD LQ 202�� WKe sWuG\ LQFluGeG 
D ZLGe UDQJe oI soFLo�FulWuUDl DQG SeUFeSWuDl IDFWoUs UelDWeG Wo eQWUeSUeQeuUsKLS� 3DUWLDl /eDsW 6TuDUes 6WUuFWuUDl (TuDWLoQ 0oGelLQJ �3/6�6(0� 
ZDs useG Wo YeULI\ WKe SUoSoseG K\SoWKeses DEouW WKe IDFWoUs LQÀueQFLQJ eQWUeSUeQeuULDl LQWeQWLoQ� 7Ke UesulW UeYeDleG WKDW oSSoUWuQLW\ UeFoJQLWLoQ� D 
GesLUDEle FDUeeU FKoLFe� D KLJK leYel oI suFFessIul eQWUeSUeQeuUs¶ sWDWus� DQG selI�FoQ¿GeQFe LQ WKeLU sNLlls SosLWLYel\ LQÀueQFe eQWUeSUeQeuULDl LQWeQWLoQ� 
2Q WKe oWKeU KDQG� IeDU oI IDLluUe QeJDWLYel\ D൵eFWs eQWUeSUeQeuULDl LQWeQWLoQ� 7Ke UesulWs oI WKe PulWL�JUouS DQDl\sLs sKoZ QoWDEle YDULDWLoQs LQ WKe 
LQÀueQFe oI IeDU oI IDLluUe oQ eQWUeSUeQeuULDl DPELWLoQ DPoQJ YDULous GePoJUDSKLF JUouSs� SDUWLFulDUl\ EeWZeeQ JeQGeUs DQG eGuFDWLoQDl leYels� 7KLs 
sWuG\ eQKDQFes FoPSUeKeQsLoQ oI KoZ GL൵eUeQW FLUFuPsWDQFes DQG GePoJUDSKLF WUDLWs LQÀueQFe eQWUeSUeQeuULDl JoDls� o൵eULQJ sLJQL¿FDQW LQsLJKWs IoU 
policymakers and educators seeking to promote entrepreneurial engagement.
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1. INTRODUCTION

Entrepreneurs are essential for a nation’s economic and social 
SUoJUess �%osPD eW Dl�� 201��� 5eseDUFK suSSoUWs WKe SosLWLYe 
relationship between entrepreneurship and economic growth 
�:eQQeNeUs DQG 7KuULN� 1���� 6DYUul� 201��� $FFoUGLQJ Wo sFKolDUs� 
entrepreneurs are individuals or groups seeking new business 
opportunities and are willing to take risks, innovate, and solve 
problems. In Thailand, entrepreneurs, usually small or medium 
EusLQess oZQeUs� suEsWDQWLDll\ LQÀueQFe WKe eFoQoP\ DQG soFLeW\� 
Thailand had around 3.19 million micro, small, and medium-sized 
eQWeUSULses �060(s� 2022� UeSUeseQWLQJ ���5� oI Dll EusLQesses� 
7KeUe ZeUe 2��2��1�� PLFUoeQWeUSULses ��5����� �1���2� sPDll 
eQWeUSULses �13�1��� DQG �3�5�� PeGLuP eQWeUSULses� 060(s 
FoPSULse �0� oI 7KDLlDQG¶s ZoUNIoUFe �2൶Fe oI 6PDll DQG 
0eGLuP (QWeUSULses 3UoPoWLoQ� 2023�� *LYeQ WKe FULWLFDl Uole oI 
entrepreneurship in Thailand’s economic structure, understanding 

WKe G\QDPLFs WKDW LQÀueQFe eQWUeSUeQeuULDl LQWeQWLoQs DPoQJ 
its population can provide valuable insights. These insights can 
inform policymakers and educators about crafting strategies that 
promote entrepreneurship and ensure a supportive ecosystem for 
aspiring entrepreneurs.

Entrepreneurship is crucial for economic advancement and 
employment generation, particularly in developed nations. Our 
comprehension of the traits that promote entrepreneurship in 
GeYeloSLQJ QDWLoQs Ls sWLll lDFNLQJ� 3ULoU sWuGLes KDYe souJKW 
to explore psychological aspects that impact entrepreneurial 
LQWeQWLoQ� $M]eQ �1��1� DQG 6KDSeUo DQG 6oNol �1��2� DUe ZLGel\ 
DFNQoZleGJeG DQG IUeTueQWl\ DSSlLeG PoGels LQ UeseDUFK oQ 
entrepreneurial intention. Entrepreneurial intention arises from the 
SeUFeLYeG IeDsLELlLW\ DQG GesLUe� 7Ke DQWeFeGeQWs oI $M]eQ¶s 7KeoU\ 
oI 3lDQQeG %eKDYLoU �1��1� LQFluGe SeUsoQDl DWWLWuGe WoZDUG 
eQWUeSUeQeuUsKLS �3$�� suEMeFWLYe QoUPs �61�� DQG SeUFeLYeG 

7KLs -ouUQDl Ls lLFeQseG uQGeU D &UeDWLYe &oPPoQs $WWULEuWLoQ ��0 IQWeUQDWLoQDl /LFeQse
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